
M A R K E T I N G
C O N S U L T A T I O N

T h e  a l l - i n c l u s i v e  g u i d e  f o r  t h o s e  s e e k i n g  a  t r u s t e d  r e a l  e s t a t e  a d v i s o r . 

B e c a u s e  w h o  y o u  w o r k  w i t h  m a t t e r s .



W H Y  W O R K  W I T H  U S ?

W ha t d is t inguishes us  f rom o the r  agen t s  i s  ou r  exper ience marke t i ng  and se l l i ng  hundreds  o f  homes  and 
nego t ia t i ng  hundreds  o f  rea l  e s ta te  pu rchase con t rac t s .  I n  2023,  more  t han ha l f  o f  Pa rk  C i t y  agen t s  had 
one o r  fewer  t ransac t ions .  Wou ldn’ t  you  wan t  someone who se l l s  one p roper t y  a  week ve rsus  one p roper t y 
a  year  rep resen t i ng  you? Our  deep exper ience,  impeccab le  repu ta t ion ,  and re la t ionsh ips  w i t h  o t he r 
agen t s  g i ves  ou r  c l ien t s  an  edge in  nego t ia t ions .

I t  i s  ou r  m i s s ion  to  p rov ide a  super io r  exper ience and ou tcome fo r  each c l ien t .  Our  p roven ,  p rop r ie ta r y 
l i s t i ng  and marke t i ng  p roces s  means  ou r  c l ien t s  neve r  wonder  wha t  we a re  do ing to  se l l  t he i r  home.  Each 
F r iday we commun ica te  ou r  marke t i ng  e f fo r t s ,  s how ing feedback ,  on l i ne  t ra f f i c  and t he  p roper t y ’s  marke t 
pos i t ion .  Our  c l ien t s  a re  h igh l y  i n fo rmed and have an advan tage when mak ing dec i s ions  abou t  p r i c ing 
t he i r  home and nego t ia t i ng  o f fe r s .

W E  L I V E  W H E R E  W E  W O R K

Nanc y ra i sed he r  ch i ld ren  i n  Pa rk  C i t y  and l i ved t he re  fo r  18 years .  She now res ides  i n  t he  Kamas Va l ley.  
J u s t i n  was  ra i sed in  Pa rk  C i t y  and i s  now ra i s i ng  h i s  own fam i l y  t he re .  D ion  i s  ra i s i ng  he r  sons  i n  t he  Heber 
Va l ley.  Nanc y has  been a  member  o f  fou r  loca l  go l f  c lubs  and knows t he  i n s  and ou t s  o f  eve r y  loca l  go l f 
cou rse  commun i t y.  We spec ia l i ze  i n  se l l i ng  t he  Wasa tch  B ack  (Pa rk  C i t y,  Heber  Va l ley  and Kamas Va l ley) 
and we know t h i s  a rea in t ima te l y.

S U M M I T  S O T H E B Y ’ S  I N T E R N A T I O N A L  R E A L T Y

We are a f f i l ia ted wi th Summi t  S otheby ’s  In terna t ional ly  Real t y,  t he  b roke rage w i t h  t he  g rea tes t 
marke t  s ha re  i n  ou r  a rea .  Th i s  means  we a re  ab le  to  garne r  i n te re s t  and c rea te  hype w i t h  ou r  i n te rna l 
ne t work  o f  top p roduc ing agen t s  a t  Summi t  So theby ’s  I n te rna t iona l  Rea l t y  be fo re  ou r  l i s t i ngs  pub l i c l y 
h i t  t he  marke t .  A l l  o f  ou r  l i s t i ngs  have unpara l le led exposu re ,  t h rough t he  top t wo mos t  t ra f f i cked and 
recogn ized luxu r y  rea l  e s ta te  webs i te s  i n  t he  wor ld :  So theby ’s  I n te rna t iona l  Rea l t y  (so t hebys rea l t y.com) 
and Who’s  Who in  Luxu r y  Rea l  E s ta te  ( l uxu r y rea le s ta te .com).

A n in-house adver t is ing agenc y wi th award-winning arc h i tec tura l  v isual  media means  we work 
w i t h  a  cu ra ted as semb ly  o f  pho tographers ,  v ideographers  and g raph ic  des igne rs  who unders tand ou r  h igh 
s tandards .  We ar t  d i rec t  each pho to  shoo t  and care f u l l y  ed i t  each pho to  tou r  to  ensu re  t he  bes t  pho tos  o f 
you r  home a re  a t  t he  s ta r t  o f  t he  tou r  to  cap tu re  and engage v iewer  a t ten t ion .

The la tes t  market ing and tec hnology,  i nc lud ing v i r t ua l  s tag ing ,  ema i l  marke t i ng ,  soc ia l  med ia 
campa igns ,  d rone and v ideo,  a re  leve raged to  p rov ide t he  bes t  exposu re  fo r  you r  home.

Worldwide connec t ions to  exc lus i ve  agen t  ne t work s  such  as  So theby ’s  I n te rna t iona l  Rea l t y,  Who’s  Who 
in  Luxu r y  Rea l t y,  and Our  Trus ted Net work  mean agen t s  a round t he  wor ld  w i l l  k now abou t  you r  home and 
showcase i t  to  t he i r  c l ien te le .

W E  E A R N  O U R  F E E  B Y  P R O V I D I N G  S U P E R I O R  V A L U E .

We have so ld  p roper t ie s  a f te r  becoming t he  second o r  t h i rd  agen t  on  t he  job,  se t  p r i ce  records  i n  va r ious 
subd i v i s ions ,  and he lped “Fo r  Sa le  by  O wners”  ach ieve 25% more t han t hey  were  o f fe red w i t hou t  an 
agen t  i nvo l ved .  We ach ieve succes s  by  co l labora t i ng  w i t h  ou r  owners  to  enhance t he  p roper t y  to  i nc rease 
va lue;  c rea te  a  p r i c ing s t ra tegy t ha t  en t i ces  buyers  to  w r i te  an  o f fe r  w i t hou t  underse l l i ng ,  p rov ide super io r 
exposu re  t h rough ou r  marke t i ng  tac t i c s ;  nego t ia te  t he  de ta i l s  o f  t he  o f fe r  and due d i l igence;  and manage 
t he  t ransac t ion  to  comp le t ion .  We p rov ide ve r y  pe rsona l i zed se r v ice  du r ing each o f  t hese  s teps ,  so  you 
w i l l  neve r  wonder  i f  you  “cou ld  have go t ten  more”  fo r  you r  p roper t y.

Af te r  work ing as  a  succes s f u l  so lo  agen t  s ince 20 03,  Nanc y 
Ta l lman unders tood t ha t  t he  rea l  es ta te  bus ines s  i r revocab ly 
changed as  c l ien t s  demanded t he  same ins tan taneous  a t ten t ion 
and h igh leve l  o f  se r v ice  t hey rece ived f rom pur veyors  o f 
t echno logy.  Combine t hose h igh expec ta t ions  w i t h  a  su rg ing 
rea l  es ta te  marke t ,  and Nanc y rea l i zed she cou ld  no longer 
p rov ide her  c l ien t s  w i t h  t he  h ighes t  l eve l  o f  se r v ice  as  an 
ind iv idua l  agen t .  She knew a h igh per fo rming group would 
prov ide a be t te r  c l ien t  exper ience t han a so lo  agen t ,  ever y 
t ime.  Her  so lu t ion  was to  hand p ick  e l i t e  and ta len ted bus ines s 
par tners  who embrace her  h igh s tandards .

Nanc y,  Jus t in  and D ion each br ing a un ique and spec ia l  ta len t 
to  t he  rea l  es ta te  bus ines s .  Wi th  t he  leverage o f  t h ree l i censed 
par tners  work ing toge ther,  our  c l ien t  exper ience i s  seamles s 
and succes s f u l .

O U R  S T O R Y



P A R T N E R S
In  today ’s  compet i t i ve  rea l  es ta te  mar ke t ,  t h ings  need to  happen qu ic k ly,  whe ther  i t ’s  ar rang ing a tour 
o f  a  home bef ore i t  h i t s  t he  mar ke t ,  wr i t i ng an of fe r,  o r  s tay ing on top of  paper wor k .  Our  l i censed 
par tners  ensure an exce l len t  exper ience f or  ever y c l ien t .

D I O N  N U N E Z

Ra i sed on S t .  John  i n  t he  US V i rg in  I s lands ,  D ion  unders tands  t he  ex t rao rd ina r y 
l i fe s t y le  p rov ided by  a  re so r t  commun i t y.  She g rew up in  t he  l uxu r y  deve lopmen t 
bus ines s  and has  a  g rea t  eye fo r  va lue .  She has  exper t i se  he lp ing c l ien t s  buy  and 
se l l  f u l l  t ime homes ,  second homes ,  and inves tmen t  p roper t ie s  i n  t he  Pa rk  C i t y  marke t .

Buyers  apprec ia te  D ion’s  ab i l i t y  to  ca re f u l l y  l i s ten  to  t he i r  des i re s  and sugges t 
t he  pe r fec t  p roper t y.  O f ten t imes ,  t h i s  i s  a  p roper t y  o r  loca t ion  t he  c l ien t s  had no t 
even cons ide red .  She p rov ides  hones t  feedback eve r y  s tep o f  t he  way and ca lm ly 
so l ves  any  p rob lems  o r  i s sues  t ha t  may a r i se .  The re su l t  i s  a  succes s f u l  and seamles s 
exper ience fo r  t he  c l ien t .  When show ing l i s t i ngs ,  D ion  i s  qu ick  to  read po ten t ia l 

buyers ,  sw i f t l y  dea l  w i t h  t he i r  ob jec t ions ,  and encourage o f fe r s .  D ion’s  exper ience s tems  f rom he r  i nvo l vemen t 
i n  near l y  10 0 t ransac t ions  i n  Summi t  and Wasa tch  coun t ie s .

D ion  and he r  fam i l y  l i ve  i n  t he  Heber  Va l ley  and f u l l y  embrace t he  moun ta in  l i fe s t y le .  D ion  i s  an  ou tdoor 
en t hus ias t  and spends  he r  f ree  t ime h i k i ng ,  s k i i ng ,  and padd le  board ing .

J U S T I N  A L T M A N

I n  a  commun i t y  o f  t ransp lan t s ,  J u s t i n  A l tman i s  ab le  to  g i ve  h i s  buyers  and se l l e r s  an 
au t hen t i c  loca l ’s  pe rspec t i ve  on  t he  Park  C i t y  l i fe s t y le ,  marke tp lace,  and t he  town’s 
evo lu t ion .  H i s  paren t s  re loca ted to  Pa rk  C i t y  j u s t  be fo re  h i s  f i f t h  b i r t hday.  J u s t i n 
a t tended Park  C i t y ’s  pub l i c  schoo l s  and t he  Un i ve r s i t y  o f  U tah .

Ju s t i n’s  a f f i n i t y  fo r  mee t i ng new peop le  and he lp ing t hem w i t h  someth ing mean ing f u l 
and l i fe - chang ing d rew h im to  t he  rea l  e s ta te  i ndus t r y.  He combines  h i s  pas s ion  fo r 
da ta  ana ly t i c s  and ex tens i ve  know ledge o f  Pa rk  C i t y ’s  ne ighborhoods  to  he lp  buyers 
and se l l e r s  ach ieve t he i r  rea l  e s ta te  goa l s .  C l ien t s  va lue  h i s  unma tched pa t ience 
and warm demeanor,  mak ing t hem fee l  comfo r tab le  and spec ia l .  J u s t i n  cha i r s  t he 

Pa rk  C i t y  B oard o f  RE ALTORS®’  MLS Commi t tee  and leve rages  h i s  fam i l ia r i t y  w i t h  t he  techno logy i n to  exper t 
p r i c ing and da ta  ana ly s i s .

A  member  o f  S tay  Pa rk  C i t y  Cyc l i ng  C lub,  J u s t i n  i s  an  av id  c yc l i s t  and a l so  en joys  tee ing up on Park  C i t y ’s 
magn i f i cen t  go l f  cou rses .  I n  t he  w in te r,  he  can be found a lp ine  s k i i ng  a t  Pa rk  C i t y ’s  famed re so r t s .  He mar r ied 
h i s  h igh  schoo l  swee thear t  and t hey  a re  ra i s i ng  t he i r  fam i l y  i n  Pa rk  C i t y.

Nanc y Ta l lman i s  one o f  t he  mos t  accompl i shed and recogn ized RE ALTORS® in 
Summi t  and Wasa tch  Coun t ies ,  as  ded ica ted to  her  c l ien t s’  ob jec t i ves  as  she i s 
knowledgeab le  abou t  t he  Park  Ci t y  area rea l  es ta te  marke t .  Her  p roduc t ion has  pu t 
her  in  t he  top 1% o f  a l l  RE ALTORS ® fo r  severa l  years . 

Nanc y’s  p ro fes s iona l i sm s tems f rom 16 years  in  t he  hea l t hcare  indus t r y,  where she 
negot ia ted complex ,  mu l t i -m i l l ion - do l la r  con t rac t s .  S ince re loca t ing to  Park  Ci t y 
f rom Los  Ange les  in  20 03,  Nanc y has  leveraged her  exper t i se  to  p rov ide innova t i ve 
marke t ing s t ra teg ies ,  aggres s i ve  negot ia t ing ,  and c rea t i ve  prob lem so lv ing to 
bene f i t  t he  hundreds  o f  c l ien t s  she has  se r ved.

A rea l  es ta te  indus t r y  leader  and pub l i shed au thor,  Nanc y was pres iden t  o f 
t he  Park  Ci t y  Board o f  RE ALTORS ® and se r ved as  dean o f  t he  U tah A s soc ia t ion 
o f  RE ALTORS ®’  Leadersh ip  Academy.  She i s  a  rec ip ien t  o f  t he  pres t ig ious  U tah 
A s soc ia t ion  o f  RE ALTORS ® “Pres iden t ’s  Award” as  we l l  as  t he  Park  Ci t y  Board o f 
RE ALTORS ®’  “Mer i to r ious  Ser v ice”  award .    Nanc y has  a l so  se r ved on t he  boards  o f 
many o f  Park  Ci t y ’s  non-pro f i t  o rgan iza t ions . 

Nanc y ba lances  t he  demands o f  a  succes s f u l  bus ines s  w i t h  her  fami ly  and s t i l l  f i nds 
t ime to  par take in  t he  l i f e s t y le  t ha t  lu res  so  many to  Park  Ci t y,  f rom Cros sF i t  and 
power  yoga to  sk i ing and h ik ing . 

A B O U T  
N A N C Y  T A L L M A N



P H A S E  1  /  M A R K E T  P R E P A R A T I O N

Marke t ing prepara t ion mee t ing

Consu l ta t ion  w i t h  home inspec tor  to  p repare your  home fo r  inspec t ion

Consu l ta t ion  w i t h  des ign pro fes s iona ls  to  p repare your  home fo r  pho tography

Prov ide re fe r ra l s  to  se r v ice  pro fes s iona ls  i f  needed

“Coming Soon” marke t ing 

P H A S E  2  /  C R E A T I O N  O F  M E D I A  A S S E T S

Photoshoot

Aer ia l  pho tography,  3D tour,  and/or  v ideo as  app l icab le

Ed i t  pho tos

Cra f t  adver t i s ing copy

Dra f t  “Fea tures  L i s t ”  and “B rochure”  as  app l icab le

P H A S E  3  /  M E D I A  E X P O S U R E

Your  home synd ica tes  to  over  10,0 0 0 rea l  es ta te  webs i te s  wor ldwide

ONLY by l i s t i ng w i t h  Summi t  So theby’s  In te rna t iona l  Rea l t y,  w i l l  your  home be 
inc luded on so thebys rea l t y.com and luxur y rea les ta te .com,  t he  #1 and #2 mos t 
h igh ly  t ra f f i cked luxur y  rea l  es ta te  webs i te s  in  t he  wor ld

Your  home w i l l  synd ica te  on s i t e s  such as  The Wal l  S t ree t  Journa l ,  B loomberg , 
Z i l low,  Tru l ia ,  Rea l to r.com and U tahRealEs ta te .com,  t he  #1 rea l  es ta te  s i t e  in 
U tah

New l i s t ing e -b las t  to  t housands  o f  b rokers

B roker  open house tour,  l everaged t h rough ads ,  soc ia l  media marke t ing ,  emai l 
marke t ing and even t s ,  as  app l icab le

Pr in t  marke t ing inc lud ing “Jus t  L i s ted”  pos tcards  to  ne ighbors

Summi t  So theby’s  In te rna t iona l  Rea l t y  s ignage,  i f  permi t t ed

Ins ideparkc i t y rea les ta te .com -  Nanc y’s  h igh ly  t ra f f i cked persona l  webs i te  -  and 
Nanc y’s  week ly  e -b las t  wh ich  reaches  t housands  o f  agen t s  and po ten t ia l  buyers 
each week

M A R K E T I N G  P L A N
Y O U R  H O M E

EMAIL CAMPAIGNS TO LOCAL & NATIONAL REALTORS®

AWARD-WINNING COLLECTIONS MAGAZINEONLINE SYNDICATION TO 10,000+ WEBSITES

STRATEGIC DIGITAL MARKETING AND EXPOSURE

EXCLUSIVE MEDIA PARTNERSHIPS

CUSTOM MARKETING AND PRINT CAMPAIGNS



L I S T I N G  S U C C E S S  S T O R I E S

5 4 2 5  E S T A T E S  D R I V E

Th is  home was for  sa le  7 years  when our  c l ien t  purchased i t .  A f te r  l i v ing in  i t  fo r  8 
years ,  he  t r ied to  se l l  i t  w i th  another  agent  fo r  405 days  before  we took over  t he 
l i s t ing .  We c rea ted a cus tomized marke t ing p lan,  inc lud ing a ca tered barbeque 
even t  and a ra te  buy- down campaign marke ted to  t housands  o f  RE ALTORS®.  We 
success fu l ly  so ld  the  home in  162 days .

1 2 7 2  E  W H I L E A W A Y

7 3 0  E  P A R K W A Y 
D R I V E

Our c l ien t s  had t r ied to  se l l  t he i r  home 
numerous  t imes  w i th  another  agent . 
The home presen ted some un ique 
chal lenges ,  such as  work ing showings 
around our  c l ien t ’s  home bus ines s , 
and a lack  o f  landscaping obscur ing 
the  home nex t  door.  Through s tag ing 
and marke t  prepara t ion ,  we c rea ted 
a f resh  and inv i t ing presen ta t ion , 
worked wi th  our  c l ien t  to  schedule 
showings ,  and def lec ted objec t ions . 
We so ld  i t  in  6  days .

Our  c l ien t ’s  es ta te  p lann ing 
a t torney wanted her  to  save 
the  6% l i s t ing fee  and se l l  t h i s 
homes i te  for  sa le  by owner  to  a 
ne ighbor  for  $750k .  She t rus ted 
us  and we so ld  i t  fo r  $1,150,0 0 0 
in  4 days ,  ne t t ing our  c l ien t  over 
$30 0,0 0 0 more a f te r  pay ing 
rea l tor  fees



8 8 7 1  C H E Y E N N E  W A Y

1 9 2 0  C A N Y O N S  R E S O R T  D R I V E ,  # 3 7 - D

Jus t  a f te r  our  c l ien t  l i s ted th i s  condomin ium for  sa le ,  t he  HOA announced they 
were pass ing a large (over  $10 0k)  as ses sment ,  bu t  i t  was  no t  f ina l ized.  We 
he lped our  c l ien t  prepare accura te  d isc losures  and negot ia ted the  sa le  o f  h i s 
proper t y  be fore  the  as ses sment  was  passed.

Our  c l ien t s  wanted to  se t  a  record pr ice  in  t he i r  subdiv i s ion .  We he lped them 
prepare the i r  home for  marke t ,  which  inc luded rep lac ing some worn furn ish ings 
w i th  new i tems they were ab le  to  acqui re  w i th  zero payment s  un t i l  a f te r  t he i r 
home so ld .  They worked c lose ly  w i th  our  home s tager  to  dec lu t te r  and per fec t ly 
presen t  t he i r  home and ach ieved a record pr ice  in  39 days .

L I S T I N G  S U C C E S S  S T O R I E S
C O N T I N U E D



4 2 8 4  H I D D E N  C O V E  R O A D

2 8 3 0  S O U T H  1 0 4 0  E A S T

Our c l ien t  t r ied to  se l l  h i s  home 
for  47 days  w i th  an agent  who 
overpr iced h is  home by 10% and 
was no t  presen t  fo r  showings .  Our 
c l ien t  needed to  se l l  t h i s  home 
to  c lose  on h is  new home.  We 
he lped h im dec ide on a pr ice  tha t 
made sense,  we were presen t  fo r 
showings ,  and in  a  buyer ’s  marke t 
w i th  h igh in te res t  ra tes ,  we so ld 
h is  home in  34 days .

L I S T I N G  S U C C E S S  S T O R I E S
C O N T I N U E D

Th is  home had a major  insurance c la im due to  ice  dam f looding.  We 
f i r s t  me t  w i th  t he  se l le rs  whi le  t hey were work ing w i th  t he i r  insurance 
adjus te r  and he lped them prepare the i r  home for  marke t  dur ing the 
repai r  phase.  We then worked wi th  t he  se l le r  on accura te  d isc losures  to 
convey exac t ly  wha t  happened.  We d id  no t  le t  a  pas t  insurance c la im 
impede the  sa le  o f  t h i s  home and found a buyer  in  12 days .

5 6 5 7  B O B S L E D 
B O U L E V A R D

Th is  se l le r  was  uncomfor tab le  w i th  our 
f u l l - ser v ice  l i s t ing fee.  We adv ised th i s 
c l ien t  t ha t  we were conf iden t  we would 
make up the  1% d iscoun t  he  reques ted 
th rough super ior  marke t  prepara t ion , 
marke t ing and negot ia t ion .  He t rus ted 
us .  We se t  a  record in  h i s  subdiv i s ion 
se l l ing h is  home for  10% percen t  more 
than the  las t  comparable  sa le  and 
negot ia t ing the  reques ted repai r s  down 
by 50% .  He was so p leased wi th  t he 
ou tcome,  he re fer red h is  f r iends  to  us .



O U R  P H I L A N T H R O P Y

Our par tners  g i ve  back to  t he  Park  Ci t y  communi t y  t hey love t h rough t he i r  t ime and 
dona t ions .  Nanc y has  been a board member  o f  severa l  communi t y  o rgan iza t ions .  
B e low are  t he  organ iza t ions  our  par tners  suppor t .

B R I G H T  F U T U R E S

C H R I S T I A N  C E N T E R  O F  PA R K  C I T Y

M O U N T A I N  T R A I L S  F O U N D A T I O N

PA R K  C I T Y  B O A R D  O F  R E A L T O R S ®  
P H I L A N T H R O P I C  F O U N D A T I O N

PA R K  C I T Y  B O A R D  O F  R E A L T O R S ®  
T U R K E Y  D R I V E

PA R K  C I T Y  E D U C A T I O N  F O U N D A T I O N

PA R K  C I T Y  F A R M E R ’ S  M A R K E T

PAW S  F O R  L I F E

R E I N S  A T  S A D D L E V I E W

PA R K  C I T Y  I N S T I T U T E

S T .  L AW R E N C E  T H R I F T  S T O R E

S U M M I T  C O U N T Y  C L U B H O U S E

WA S A T C H  C O U N T Y  E D U C A T I O N  
F O U N D A T I O N

W I N T E R  S P O R T S  S C H O O L

A s a  member  o f  bo th  g loba l  rea l  e s ta te 
powerhouses ,  W ho’s  W ho in  Luxu r y 
Rea l  Es ta te  and Sotheby’s  I n te rna t iona l 
Rea l t y ,  we a re  pe rsona l l y  connec ted to 
t he  top rea l  e s ta te  agen t s  i n  t he  wor ld . 
We mee t  w i t h  ou r  co l leagues  seve ra l 
t imes  each year  a t  con fe rences  and 
even t s  to  rev iew t he  la te s t  t rends  and 
bes t  p rac t i ces  i n  rea l  e s ta te .  We are 
i n t roduced to  many o f  ou r  c l ien t s  by 
agen t s  who t r u s t  u s  to  take care  o f  t he i r 
f r i ends  and cus tomers .

I f  you  a re  look ing to  se l l  a  p roper t y 
any where  i n  t he  wor ld  o r  a re  cons ide r ing 
a  pu rchase i n  ano the r  marke t ,  we w i l l 
i n t roduce you to  t he  bes t  agen t  t he re .

C O N N E C T E D  G L O B A L L Y

C O N N E C T E D
T O  T H E  F I N E S T  R E A L  E S T A T E  A G E N T S

I N  T H E  W O R L D

D O N A T I O N S  E X C E E D I N G

$1,90 0,0 0 0
T O  U T A H ' S  N O N - P R O F I T S  S I N C E  2 0 1 0

S U M M I T  S O T H E B Y ’ S  C A R E S

At t he  c lose  o f  eve r y  e sc row,  Summi t  So theby ’s  I n te rna t iona l  Rea l t y,  and i t s  sa le s  as soc ia te s , 
i nc lud ing ou r  par t ne rs ,  vo lun ta r i l y  dona te  a  por t ion  o f  ea rn ings  to  a  501(c)(3)  t ha t  i s  ca l led 
Summi t  So theby ’s  Cares .  Th rough t h i s  p rogram,  t he  team a t  Summi t  So theby ’s  I n te rna t iona l 
Rea l t y  i s  ab le  to  par t i c ipa te  i n  g i v i ng back  to  t he  Pa rk  C i t y  commun i t y.  Wi t h  dona t ions  s i nce 
2010 exceed ing $1,9 0 0,0 0 0,  t h i s  p rogram i s  no t  abou t  rea l  e s ta te ,  i t  i s  abou t  g ra t i t ude and 
soc ia l  re spons ib i l i t y.

S O T H E B Y ’ S  I N T E R N A T I O N A L  R E A L T Y 
2 6 , 5 0 0  S A L E S  A S S O C I A T E S   |   1 ,115  O F F I C E S   |   8 4  C O U N T R I E S

O U R  G L O B A L  R E A L  E S T A T E  N E T W O R K

O ne o f  N anc y’s  c l i en t s  was  shar ing he r 
f r us t ra t ion  t ha t  she kep t  los ing in  mu l t ip le 
o f f e r s  on a  home she was t r y ing to  purc hase 
in  ano t he r  s ta te .  N anc y in t roduced t ha t  c l i en t 
to  a  loca l  S o t heby’s  I n te r na t iona l  Rea l t y 
agen t  i n  t ha t  mar ke t  and w i t h in  a  mon t h ,  he r 
c l i en t  c los ed on he r  new home.  W ho you wor k 
w i t h  ma t te r s  and we make i t  ou r  bus ines s  to 
k now t he bes t  agen t s  i n  eve r y  mar ke t .

L U X U R Y  R E A L  E S T A T E 
12 5 , 0 0 0  S A L E S  A S S O C I A T E S   |   3 , 2 5 0  O F F I C E S   |   3 8  C O U N T R I E S



N A N C Y  T A L L M A N
G l o b a l  R e a l  E s t a t e  A d v i s o r

435.901.0659  |   nancy. ta l lman@sothebysreal t y.com
i ns ideparkc i t y rea les ta te .com

J U S T I N  A L T M A N
R E A LTO R ®

435.640.8681  |   jus t in .a l tman@sothebysreal t y.com
i ns ideparkc i t y rea les ta te .com

D I O N  N U N E Z
R E A LTO R ®

435.631.0704  |   d ion.nunez@sothebysreal t y.com
i ns ideparkc i t y rea les ta te .com
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I N  C L O S I N G

Who you work w i th  mat te rs .  E xper ience count s .  Each 
c l ien t  s i t ua t ion i s  un ique,  and our  par tners  have the 
exper ience to he lp gu ide you.  Se l l ing a home i s  one 
of  t he mos t  impor tan t  dec is ions you’ l l  make.  Don’t  take 
your  agent  choice l igh t l y. 


