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W H O  Y O U  W O R K  W I T H  M A T T E R S .
Do you believe your property will sell for a fixed price or do 
you believe there is a range of value based on marketing, brand 
recognition, and the negotiation skills of your REALTOR®? 

This book is designed to show you the specific strategies  
we use to provide our clients with the highest level of 
service and our proven strategies that obtain the 
highest possible sale price for our clients.
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A B O U T 
N A N C Y 
T A L L M A N
—

Nanc y Ta l lman i s  one o f  t he  mos t  accompl i shed and recogn ized RE ALTORS® in  Summi t  and Wasa tch 
Coun t ies ,  as  ded ica ted to  her  c l ien t s’  ob jec t i ves  as  she i s  knowledgeab le  abou t  t he  Park  Ci t y  area rea l 
es ta te  marke t .  Her  p roduc t ion has  pu t  her  in  t he  top 1% o f  a l l  RE ALTORS® for  severa l  years .  

Nanc y’s  p ro fes s iona l i sm s tems f rom 16 years  in  t he  hea l t hcare  indus t r y,  where she negot ia ted complex , 
mu l t i -m i l l ion - do l la r  con t rac t s .  S ince re loca t ing to  Park  Ci t y  f rom Los  Ange les  in  20 03,  Nanc y has 
leveraged her  exper t i se  to  p rov ide innova t i ve  marke t ing s t ra teg ies ,  aggres s i ve  negot ia t ing ,  and 
c rea t i ve  prob lem so lv ing to  bene f i t  t he  hundreds  o f  c l ien t s  she has  se r ved.   

A rea l  es ta te  indus t r y  leader  and pub l i shed au thor,  Nanc y was pres iden t  o f  t he  Park  Ci t y  Board o f 
RE ALTORS® and se r ved as  dean o f  t he  U tah A s soc ia t ion  o f  RE ALTORS’  Leadersh ip  Academy.  She i s  a 
rec ip ien t  o f  t he  pres t ig ious  U tah A s soc ia t ion  o f  RE ALTORS® “Pres iden t ’s  Award” as  we l l  as  t he  Park 
Ci t y  Board o f  RE ALTORS®’ “Mer i to r ious  Ser v ice”  award .    Nanc y has  a l so  se r ved on t he  boards  o f 
many o f  Park  Ci t y ’s  non-pro f i t  o rgan iza t ions .  

Nanc y ba lances  t he  demands o f  a  succes s f u l  bus ines s  w i t h  her  fami ly  and s t i l l  f i nds  t ime to  par take in 
t he  l i f e s t y le  t ha t  lu res  so  many to  Park  Ci t y,  f rom Cros sF i t  and power  yoga to  sk i ing and h ik ing .  

Two words :  P ick .  Nanc y.  I  can’t  p ra i se 
N a n c y  e n o u g h .  S h e  r e p r e s e n t e d  u s 
bo th  as  a  buyer  and a se l le r,  remote ly 
b o t h  t ime s  (we l i ve  i n  Texas) .  S he  go t 
u s  a n  o u t s t a n d i n g  d e a l  b o t h  t i m e s . 
Wi th  ever y  in te rac t ion  you know you’re 
work ing w i t h  a  seasoned pro fes s iona l . 
S h e  we n t  o u t  o f  h e r  wa y  t o  m a ke  o u r 
t ra n s a c t i o n s  a s  s e a m l e s s  a s  p o s s i b l e . 
She kep t  us  in fo rmed abou t  t he  proces s 
and le t  us  know exac t l y  wha t  to  expec t . 
I t  was  c lear  she had our  bes t  in te res t s 
i n  m i n d  a t  a l l  t i m e s .  I ’ve  wo r ke d  w i t h 
a  few rea l to r s  in  o ther  loca t ions  in  t he 
p a s t  c o u p l e  o f  y e a r s ,  a n d  N a n c y  i s 
head and shou lders  above t he  res t .  You 
k now you’re  i n  g o o d h an ds  an d  d o n’t 
have to  wor r y  abou t  any t h ing ,  even i f 
( l i ke  m e)  y o u  a r e  1, 5 0 0  m i l e s  a w a y. 
I f  y o u  w a n t  a  t r u e  p r o f e s s i o n a l  w h o 
k nows  t he  mar ke t  b e t t e r  t han  anyone , 
you can’t  do be t te r  t han Nanc y.

R O B  V .

“

“
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J U S T I N  A L T M A N

In  a communi t y of  t ransplant s ,  Jus t in  A l tman is  able to g ive h is  buyers  and se l lers  an 
authent ic  local ’s  perspec t ive on the Park Ci t y l i fes t y le,  marke tp lace,  and the town’s 
evolu t ion.  His  parent s  re located to Park Ci t y jus t  before h is  f i f t h   b i r thday.  Jus t in 
a t tended Park Ci t y’s  publ ic  schools  and the Univers i t y  of  Utah.  

 Jus t in’s  a f f in i t y  for  meet ing new people and help ing them wi th someth ing meaningfu l 
and l i fe -changing drew him to the real  es ta te indus t r y.  He combines h is  pass ion for 
da ta analy t ics  and ex tens ive knowledge of  Park Ci t y’s  ne ighborhoods to he lp buyers 
and se l lers  achieve the i r  real  es ta te goals .  Cl ien t s  value h is  unmatched pat ience 
and warm demeanor,  mak ing them fee l  comfor table and spec ia l .   Jus t in  chai rs  the 
Park Ci t y Board of  RE ALTORS ®’ MLS Commi t tee and leverages h is  fami l iar i t y  wi th 

the technology in to exper t  pr ic ing and data analys is .   

A member of  S tay Park Ci t y Cyc l ing Club,  Jus t in  i s  an av id cyc l i s t  and also enjoys tee ing up on Park Ci t y’s 
magni f icent  gol f  courses .  In  the win ter,  he can be found alp ine sk i ing a t  Park Ci t y’s  famed resor t s .  He mar r ied 
h is  h igh school  sweethear t  and they are ra is ing the i r  fami ly in  Park Ci t y.   

L I N D S A Y  R E I T A L

A nat ive of  Southern Cal i forn ia ,  L indsay and her fami ly spent  t ime in Nor thern 
Cal i forn ia before mak ing Park Ci t y the i r  forever home in 2011.  

L indsay spent  t went y years in  heal thcare and was mos t  recent ly  Senior  V ice Pres ident 
o f  S t ra tegy,  Marke t ing and Opera t ions for  CNECT, a na t ional  Group Purchas ing 
Organiza t ion.  She le f t  the corpora te wor ld to focus on he lp ing c l ien t s  wi th the i r  real 
es ta te goals .  L indsay is  resu l t s  dr iven and deta i l  or ien ted. 

She has remodeled t wo homes in Park Ci t y and has a great  eye for  proper t ies  tha t 
would be good choices for  updat ing.  L indsay and her husband have t wo teenage 
daughters  who are both e l i te  compet i t i ve a th le tes .

T I N A  A D K I N S O N

T ina grew up in Nor thern Cal i forn ia and has l i ved in Park Ci t y for  19 years where 
she is  ra is ing her t wo sons .    She has a pass ion for  the outdoor l i fes t y le and beaut y 
of  Utah,  and is  an av id gol fer,  sk ier,  h iker,  mounta in  b iker,  yoga prac t i t ioner and 
lover of  na ture.

Af ter  several  years as an event  p lanner,  T ina t rans i t ioned in to real  es ta te knowing tha t 
her  knowledge of  the area and her pass ion for  the Park Ci t y l i fes t y le was someth ing 
she could genuine ly share wi th c l ien t s .

She suppor t s   Nancy,  Jus t in  and L indsay wi th logis t ics ,  marke t ing,  c l ien t 
communica t ion,  and any th ing e lse requi red to prov ide a super ior  c l ien t  exper ience.  

P A R T N E R S 
I n  t o d a y ’ s  c o m p e t i t i v e  m a r k e t ,  t h e  b i g g e s t  m i s t a k e  y o u  c a n  m a k e  i s  u n d e r s e l l i n g  y o u r  h o m e .  A 
s y s t e m a t i c ,  d e t a i l e d  a n d  s t r a t e g i c  m a r k e t i n g  a p p r o a c h  w i l l  p l a c e  y o u  i n  t h e  m o s t  a d v a n t a g e o u s 
p o s i t i o n .  N a n c y  a n d  h e r  p a r t n e r s  e n s u r e  p e r s o n a l i z e d  s e r v i c e  a n d  a t t e n t i o n  t o  e v e r y  d e t a i l  i n 
t h e  h o m e  s e l l i n g  p r o c e s s .
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R E C E N T  S A L E S

N a n c y  a n d  h e r  p a r t n e r s  r e p r e s e n t  c l i e n t s  w h o  p u r c h a s e  a n d  s e l l  P a r k  C i t y  a n d  Wa s a t c h 
C o u n t y  r e a l  e s t a t e  i n  e v e r y  c o m m u n i t y  a n d  p r i c e  p o i n t .  T h e y  b e l i e v e  l u x u r y  i s  n o t  a  p r i c e 
p o i n t ,  b u t  a  l e v e l  o f  s e r v i c e .  B e l o w  a r e  N a n c y  a n d  h e r  p a r t n e r s ’  2 0 21  s a l e s .

A D D R E S S 			   S U B D I V I S I O N 		  P R I C E 		  S I D E

910 0 Marsac Avenue,  #1032		 Montage				    $6 ,750,0 0 0		  Buyer

1689 N Chimney Rock Road		  Red Ledges 				    $3,990,0 0 0		  Buyer

31 A sh ley  Cour t 			   Park  Meadows				   $3,795,0 0 0		  Buyer

15 K ing Road				    O ld Town Area			   $3,750,0 0 0		  Buyer

4 Roya l  Cour t 				    Deer  Va l ley ® -  Amer ican F lag		 $3,695,0 0 0		  Buyer

6868 Saddle  Cour t 			   P iner idge				    $3, 40 0,0 0 0		  Se l le r

3335 Nib l ick  Dr i ve 			   Je remy Ranch -  Back Nine		  $3,099,0 0 0		  Buyer

1201 Cu t te r  Lane			   Ranch P lace				    $2,980,0 0 0		  Se l le r

952 Cu t te r  Lane			   Ranch P lace				    $2,970,20 0		  Se l le r

2718 E B i t t e r  B rush 			   P romontor y 				    $2,950,0 0 0		  Buyer

2958 Daybreaker  Dr i ve 		  Je remy Ranch -  Back Nine		  $2, 575,0 0 0		  S e l le r

2765 Daybreaker  Dr i ve 		  Je remy Ranch -  Back Nine		  $2, 417, 50 0		  S e l le r

9010 Saddleback Dr i ve 		  Je remy Ranch -  Wi ld f lower 		  $2,350,0 0 0		  Buyer

7833 Ta l l  Oaks 			   P inebrook -  Echer  H i l l 			  $1,995,0 0 0		  Buyer

9225 Je remy Road			   Je remy Ranch				    $1,975,0 0 0		  Buyer

9270 Sand Trap Cour t 		  Je remy Ranch -  Back Nine		  $1,951,0 0 0		  S e l le r

9290 Sand Trap Cour t 		  Je remy Ranch -  Back Nine		  $1,90 0,0 0 0		  S e l le r

11365 N Shore l ine  Cour t 		  Shore l ine 				    $1,875,0 0 0		  Buyer

4134 Cooper  Lane,  #21		  V i rd ian					    $1,80 0,0 0 0		  Buyer

7559 W hi leaway Road		  S i l ve r  Creek				    $1,780,0 0 0		  Buyer

536 S L indsay Spr ing Road		  Cros s ing a t  Lake Creek		  $1,730,0 0 0		  S e l le r

1471 Crescen t  Road,  #131		  Crescen t  R idge			   $1,60 0,0 0 0		  S e l le r

8939 F l in t  Way			   Je remy Ranch				    $1, 550,0 0 0		  Se l le r

13215 A lex i s  D r i ve  			   The Re t rea t  a t  Jo rdane l le 		  $1,395,0 0 0		  Buyer

3571 Wagon W hee l  C i rc le 		  P inebrook				    $1,380,0 0 0		  Se l le r

3571 Wagon W hee l  C i rc le 		  P inebrook				    $1,380,0 0 0		  Buyer

588 Thorn  Creek Road		  H igh S tar  Ranch			   $1,345,0 0 0		  Buyer

357 B ig  Meadow Dr i ve 		  H igh S tar  Ranch			   $1,295,0 0 0		  Buyer

10 0 0 Park  Avenue,  #A103		  O ld Town Area			   $1,265,0 0 0		  Buyer

155 Maple  Dr i ve 			   Summi t  Park 				    $1,20 0,0 0 0		  Buyer

574 Thorn  Creek Dr i ve 		  H igh S tar  Ranch			   $1,103,666		  Buyer

580 Park v iew Dr i ve 			   Summi t  Park 				    $1,10 0,0 0 0		  Se l le r

1152 W Cadence Cour t 		  B lack  Rock R idge			   $960,0 0 0		  Buyer

A D D R E S S 			   S U B D I V I S I O N 		  P R I C E 		  S I D E

13281 A lex i s  D r i ve 			   The Re t rea t  a t  Jo rdane l le 		  $955,0 0 0		  Buyer

8664 Gorgoza Dr i ve 			   H idden Cove				    $950,0 0 0		  Se l le r

1253 Hai l s tone Dr i ve 			   Shores  a t  S t i l lwa te r 			   $950,0 0 0		  Buyer

3751 B lacks tone Dr i ve ,  #1J 		  B lacks tone Res idences 		  $949,0 0 0		  Buyer

1110 S ta t ion  Loop			   B lackhawk S ta t ion 			   $830,0 0 0		  S e l le r

149 Head Cour t 			   Racque t  C lub				    $80 0,0 0 0		  Buyer

1075 Turnber r y  Cour t 			  Tu rnber r y 				    $795,0 0 0		  Buyer

807 7 Cour t yard Loop,  #3		  Cour t yards  a t  Quar r y  V i l lage		 $790,0 0 0		  Buyer

909 Peace Tree Tra i l ,  #513		  B lack  Rock R idge Luxur y  Condos 	 $784,90 0		  Buyer

988 S 960 E				    Heber  Ci t y 				    $784,0 0 0		  Buyer

153 Dun lop Cour t 			   Racque t  C lub				    $725,0 0 0		  Se l le r

959 Park  Avenue			   O ld Town Area			   $710,0 0 0		  Buyer

38 Racque t  C lub Dr i ve 		  Racque t  C lub				    $665,0 0 0		  Se l le r

1104 4 Or ion Dr i ve 			   Sk y r idge				    $650,0 0 0		  Buyer

3355 San te  Fe  Road			   Quar r y  Spr ings 			   $645,0 0 0		  Buyer

5501 N L i l l ehammer  Lane,  #4207	 B ear  Ho l low				    $645,0 0 0		  Buyer

6749 Nor th  220 0 Wes t ,  #B301	 Cres t v iew 				    $634, 50 0		  S e l le r

2025 Canyons  Resor t  D r i ve ,  #D8	 Canyons  Resor t  -  Red P ine		  $630,0 0 0		  Buyer

6169 Park  Lane,  #38			   Newpark  Ter race			   $585,0 0 0		  Buyer

909 Peace Tree Tra i l ,  #310		  B lack  Rock R idge Luxur y  Condos 	 $569,90 0		  Buyer

6785 Nor th  220 0 Wes t ,  #A305	 Cres t v iew				    $525,0 0 0		  S e l le r

8350 Pon te  Dr i ve ,  # I11		  P inebrook Po in te 			   $525,0 0 0		  S e l le r

11896 Gemin i  Way			   Sk y r idge				    $514,80 0		  Buyer

210 0 Canyons  Resor t  D r i ve ,  #14C1	 Canyons  -  H idden Creek		  $460,0 0 0		  S e l le r

1988 Sou th  110 0 Eas t ,  #506		 S a l t  Lake Ci t y 				    $459,90 0		  Buyer

1385 Lowel l  Avenue,  #106		  Park  Ci t y  V i l lage			   $429,950		  Buyer

1485 Emi re  Avenue,  #304		  S i l ve r  K ing				    $395,0 0 0		  Buyer

909 Peace Tree Tra i l ,  #510		  B lack  Rock R idge Luxur y  Condos 	 $390,0 0 0		  Buyer

3720 Sund ia l  Cour t ,  #B207		  Sund ia l  Lodge				   $388,0 0 0		  Se l le r

3855 Grand Summi t  D r i ve ,  #333	 Grand Summi t  Hote l 			   $265,10 0		  S e l le r

2015 Prospec tor  Avenue,  #20 0	 Prospec tor  Square Condos 		  $217, 50 0		  S e l le r

3855 Grand Summi t  D r i ve ,  #133 -7	 Grand Summi t  Hote l 			   $205,0 0 0		  Buyer

3855 Grand Summi t  D r i ve ,  #323 -5	 Grand Summi t  Hote l 			   $160,0 0 0		  S e l le r



M A R K E T I N G  C O N S U L T A T I O N  /  13C L I E N T  R E P R E S E N T A T I O N

1 1 5 5  O L D  R A I L  L A N E 
B efore  l i s t i ng w i t h  Nanc y,  t hese se l le r s  had to  nav iga te  o f fe r s  be low cur ren t 

marke t  va lue.  Through s t ra teg ic  marke t ing in i t ia t i ves ,  c l ien t s  rece ived an 
o f fe r  over  one mi l l ion  do l la r s  h igher  t han any prev ious  o f fe r. 

6 8 6 8  S A D D L E  C O U R T 
T h i s  h o m e  s e t  a  r e c o r d  f o r  t h e  h i g h e s t  s a l e  p r i c e  e v e r  i n  P i n e b r o o k .

4 1 1 5  M O O S E  H O L L O W  R O A D 
S o l d  i n  3 5  d a y s  w i t h o u t  l o w e r i n g  t h e  p r i c e  a f t e r  t w o  p r e v i o u s 
b r o k e r s  w e r e  u n s u c c e s s f u l  o v e r  a  2  y e a r  p e r i o d .

8 6 6 4  G O R G O Z A  D R I V E
Nanc y gu ided t he  se l le r s  to  p repare t h i s  home fo r  sa le .  
A l t hough t he  home was pr iced aggres s i ve ly,  a  f u l l  p r ice  

cash  o f fe r  was  ob ta ined by a buyer  who fe l l  i n  love w ih t  i t

P I N E R I D G E

L I S T $3,400,000

$

RE P RES E N T E D S E L L E R

J E REMY R A N C H

L I S T  $950,000

$

RE P RES E N T E D S E L L E R

J E REMY R A N C H

L I S T  $2,000,000

$

RE P RES E N T E D S E L L E R

W I L LOW C RE E K 
ES TAT ES

L I S T $4,750,000

$

RE P RES E N T E D S E L L E R
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8 0 3 0  G L E N W I L D  D R I V E 
C l o s e d  i n  4  m o n t h s  w i t h o u t  l o w e r i n g  t h e  p r i c e  a f t e r  t h r e e 
p r e v i o u s  b r o k e r s  w e r e  u n s u c c e s s f u l  o v e r  a  2  y e a r  p e r i o d .

9  S P Y G L A S S  C O U R T 
S o l d  f o r  a  r e c o r d  p r i c e  p e r  s q u a r e  f o o t  i n  t h e  n e i g h b o r h o o d 
f o r  h o m e s  o v e r  10  y e a r s  o l d  w i t h  m u l t i p l e  o f f e r s .

9 0 4 5  T W I N  P E A K S 
S o l d  i n  3 5  d a y s  w i t h o u t  l o w e r i n g  t h e  p r i c e  a f t e r  a n o t h e r 
b r o k e r  w a s  u n s u c c e s s f u l  a f t e r  6 76  d a y s  o n  t h e  m a r k e t .

3 5 7 1  W A G O N  W H E E L  C I R C L E
Nanc y he lped t hese c l ien t s  ob ta in  over  ask ing pr ice  fo r  an “as  i s” 

o f fe r  t ha t  inc luded a f ree s i x  mon th  lease back

G L E N W I L D

L I S T  $3,200,000

$

RE P RES E N T E D S E L L E R

PA RK ME A D OWS

L I S T $2,750,000

$

RE P RES E N T E D S E L L E R

T U H AY E

L I S T $2,200,000

$

RE P RES E N T E D S E L L E R

P I N E B RO O K

L I S T  $1,350,000

$

RE P RES E N T E D S E L L E R
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summitsothebysrealty.com

T H E  D I F F E R E N C E : 

UNRIVALED
ONLINE 
SYNDICATION

613 Rossie Hill Drive, Park City

summitsothebysrealty.com

With an emphasis on brand exclusivity, cutting-edge advertising technologies, strategic partnerships, social media traffic 

drivers, and video content publishing, Summit Sotheby’s International Realty utilizes hand-selected media powerhouses such 

as Apple, The New York Times, Forbes, The Wall Street Journal and more, due to their international impact and commitment 

to innovation. The goal: connect your property with a global consumer. Our strategic global media plan aligns your property 

with relevant and influential media partners, driving brand awareness and traffic to summitsothebysrealty.com.

T H E  D I F F E R E N C E : 

GLOBAL MEDIA
PARTNERSHIPS
Our strategic global media plan aligns your property with relevant and influential 

media partners, driving brand awareness and traffic to summitsothebysrealty.com.

35,000 Editorial 
Placements in 2020

32% 27%
Douglas Elliman

12%
Compass

Coldwell BankerEngel & Völkers

Keller Williams Realty

Berkshire Hathaway HomeServices

Knight Frank

Leading RE

Christie's 
International 

Real Estate

P R E S S  S H A R E 
O F  VO I C E

Source: Meltwater

Press Reach

January 1, 2020 – 

December 31, 2020

Summit Sotheby’s International Realty’s strategic online syndication ensures that your property is displayed 
to a qualified, worldwide audience. We do not rely solely on the MLS. Only with us will your home have the 
presence it deserves on over 10,000 websites, including the most trafficked news, art, lifestyle, and luxury 
real estate websites in the world. Supporting our unmatched online distribution of your home is a reporting 
system, meaning our process is proven, measurable, and transparent.

•  Presence on Sotheby’s International Realty’s Network of Over 10,000 Agent and Company Websites
•  Presence on the #1 Most Trafficked Luxury Real Estate Website in the World, sothebysrealty.com

  37,365,333 Visits in 2020
  Webby Award for Best Real Estate Website in the People’s Choice Category, 2021

•  Listing Traffic, Analytics, and Reporting Sent to You Showcasing Top Feeder Markets, Websites and
Most-Viewed Photography

•  Audited and Quality-Controlled Photography Ensures that Your Property Stands Out Online and In Print
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S A L E S  A N D  M A R K E T I N G  P L A N
Through her  un ique and per sona l i zed approach ,  Nanc y ach ieves  ou t s tand ing resu l t s  fo r  her  c l ien t s .

S U M M I T  S O T H E B Y ’ S  I N T E R N A T I O N A L  R E A L T Y

Nanc y i s  as soc ia ted w i t h  t he  brand t ha t  p rov ides  unpara l le led exposure  to  your  home loca l l y  and 
around t he  wor ld . 

M A R K E T  P R E P A R A T I O N

Marke t  p repara t ion means  Nanc y and her  par tners  he lp  you max imize t he  appearance o f  your 
home so buyers  w i l l  fa l l  i n  love w i t h  i t .   Buyers  pay more fo r  homes t hey love.  

P H O T O S

We have f i ve  seconds  to  ca tch  t he  a t ten t ion  o f  an on l ine  buyer.   Nanc y ar t  d i rec t s  t he  pho to shoo t 
and ensures  t he  bes t  pho tos  o f  your  home are  a t  t he  s ta r t  o f  t he  tour  to  cap ture  and main ta in 
v iewer  a t ten t ion .  

C O P Y W R I T I N G

Each proper t y  desc r ip t ion  i s  care f u l l y  c ra f ted by Nanc y,  w i t h  ca tchy headl ines ,  to  cap ture  t he 
es sence o f  your  home.   The desc r ip t ion  i s  t hen rev iewed w i t h  t he  owner  to  ensure  no impor tan t 
de ta i l  i s  l e f t  ou t .

S H O W I N G S

Your  home w i l l  be  shown by Nanc y or  a  par tner  to  se l l  i t s  impor tan t  f ea tu res  and bene f i t s  and 
make sure  your  home i s  locked and secured a f te r  t he  showing .   We do no t  leave i t  to  chance fo r 
t he  buyer  to  f igure  ou t  wha t  makes  your  home spec ia l .

N E G O T I A T I O N

Nanc y’s  years  o f  exper ience negot ia t ing hundreds  o f  rea l  es ta te  purchase con t rac t s  and mul t i -
m i l l ion  do l la r  hea l t hcare  con t rac t s  g i ve  you a c lear  advan tage dur ing t he  negot ia t ion  o f  t he 
purchase con t rac t  and con t ingenc ies .   Nanc y has  dea l t  w i t h  a lmos t  ever y  pos s ib le  s i t ua t ion  and 
approaches  prob lem so lv ing w i t h  su rg ica l  p rec i s ion .   You w i l l  de f in i t e ly  wan t  her  exper t i se  on 
your  s ide o f  t he  negot ia t ion .

E X C E L L E N T  R E L A T I O N S H I P S  W I T H  O T H E R  A G E N T S

Nanc y i s  a  h igh produc ing ,  award w inn ing ,  fo rmer  P res iden t  o f  t he  Park  Ci t y  Board o f  RE ALTORS.  
O ther  agen t s  respec t  her,  l i ke  showing her  l i s t i ngs ,  and work ing w i t h  her.  

W O R L D W I D E  C O N N E C T I O N S

Nanc y i s  a  member  o f  t he  So theby’s  In te rna t iona l  Rea l t y  ne t work ,  W ho’s  W ho in  Luxur y  Rea l 
Es ta te ,  and t he  exc lus i ve  U tah member  o f  Hau te  Res idences .   She has  re la t ionsh ips  w i t h  agen t s 
a round t he  coun t r y  and around t he  wor ld .   She w i l l  showcase your  p roper t y  to  t he  r igh t  buyers .

T E C H N O L O G Y

Nanc y leverages  t he  la tes t  t echno logy,  inc lud ing v i r t ua l  s tag ing ,  emai l  marke t ing ,  soc ia l  media 
marke t ing ,  d rone,  and v ideo to  p rov ide t he  bes t  exposure  fo r  your  home.
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P H A S E  1  /  M A R K E T  P R E P A R A T I O N

	 Marke t ing prepara t ion mee t ing

	 Consu l ta t ion  w i t h  home inspec tor  to  p repare your  home fo r  inspec t ion

	 Consu l ta t ion  w i t h  des ign pro fes s iona l  to  p repare your  home fo r  pho tography

	 P rov ide re fe r ra l s  to  se r v ice  pro fes s iona ls  i f  needed

	 “Coming Soon” marke t ing 

P H A S E  2  /  C R E A T I O N  O F  M E D I A  A S S E T S

	 Pho to shoot

	 Mat te rpor t  (3 - D Tour)  Shoot

	 V ideo shoot

	 Ed i t  pho tos

	 Cra f t  adver t i s ing copy (MLS ,  d ig i ta l ,  p r in t)

	 D ra f t  “Fea tures  L i s t ”

P H A S E  3  /  M E D I A  E X P O S U R E

Your  home synd ica tes  to  over  10,0 0 0 rea l  es ta te  webs i te s  wor ldwide

ONLY by l i s t i ng w i t h  Summi t  So theby’s  In te rna t iona l  Rea l t y,  w i l l  your  home be inc luded 
on so thebys rea l t y.com and luxur y rea les ta te .com,  t he  #1 and #2 mos t  h igh ly  t ra f f i cked 
luxur y  rea l  es ta te  webs i te s  in  t he  wor ld

Your  home w i l l  synd ica te  on s i t e s  such as  The Wal l  S t ree t  Journa l ,  B loomberg ,  Z i l low, 
Tru l ia ,  Rea l to r.com and U tahRealEs ta te .com,  t he  #1 rea l  es ta te  s i t e  in  U tah

New l i s t ing e -b las t  to  t housands  o f  b rokers

B roker  open house tour

P r in t  adver t i s ing in  t he  Park  Record ,  Sa l t  Lake Tr ibune,  Sa l t  Lake Magaz ine ,  and 
Col lec t ions  Magaz ine

Beau t i f u l  p r in ted brochures  d i sp layed in  your  home and a t  Summi t  So theby’s  In te rna t iona l 
Rea l t y  o f f i ces

Summi t  So theby’s  In te rna t iona l  Rea l t y  s ignage 

Permanen t  s ign  f l ye r s

Soc ia l  media ,  inc lud ing Facebook & Ins tagram

ins ideparkc i t y rea les ta te .com (Nanc y’s  h igh ly  t ra f f i cked webs i te)  and Nanc y’s  week ly 
e -b las t  wh ich  reach t housands  o f  po ten t ia l  buyers  each mon th

Nanc y i s  t he  on ly  U tah member  o f  Hau te  Res idence.  Th i s  enab les  Nanc y to  expose her 
l i s t i ngs  to  over  20 0,0 0 0 fo l lowers  o f  Hau te  Res idence’s  p r in t ,  on l ine ,  and soc ia l  media

M A R K E T I N G  S T R A T E G Y

10,000+ Real Estate Websites

Virtual Tour

Custom Marketing  
& Print Campaigns

Email Campaigns to Local & 
National Realtors

Award Winning 
Collections Magazine

Social Media Exposure

Y O U R  H O M E

Realtor.com Enhanced 
Advertising

Exclusive Partnerships with 
The New York Times & The  

Wall Street Journal
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N A N C Y  T A L L M A N  I N  T H E  P R E S S

Nancy Tallman

Copyright Top Agent Magazine

Nancy Tallman
www.InsideParkCityRealEstate.com

435.901.0659 | nancytallman@gmail.com

For nearly 2 decades Nancy Tallman, 
top agent with Summit Sotheby’s 
International Realty in Park City, put 
her Master’s Degree to work in the 

healthcare industry, where she was responsible for 
negotiating multi-million dollar contracts between 
physician groups, hospitals and insurance companies. 
But she was harboring a secret career goal. “I had 
always dreamed of running my own business. I was 
also passionate about real estate. I would visit open 
houses for fun, and I always knew what homes in my 
neighborhood were selling for.”

Thus, when she and her family moved to Park City 
from her native Los Angeles in 2003, she saw the 
perfect opportunity to make her dreams become a 
reality. She also knew that she needed to learn the real 
estate industry from the ground up. 

“I became an assistant to an agent, and learned 
everything I could,” she says. Within two years, her 
earnings from her own clients had surpassed her 
income as an assistant, and Nancy was ready to go out 
on her own. By 2006, she had done just that, and says, 
“I’ve never looked back. I love it. I love the people I 
meet, and I love getting them an excellent deal.” 

Although the recession hit within just a few years, 
Nancy remained undeterred.  “I never considered 
leaving real estate. A lot of people said they’d been 
through down cycles and were going to take a year off. 
I couldn’t imagine doing that. I loved real estate. A lot 
of people lost market share by leaving, and I was able to 
earn a larger share. My production during the housing 
downturn remained consistent.” Indeed, Nancy has 
consistently been one of the top producing real estate 
agents in Park City for the past nine years.

She credits her success to her tenured expertise in 
negotiations, her high standards of service, and her 
exceptional communication with clients. “This is my 
second career, and I came into it with a high level 
of professionalism, and my own high standards for 
myself. I’m extremely dedicated to helping my clients 
achieve their goals.”

To that end, Nancy is devoted to keeping her name in 
front of her clients and fellow REALTORS®. “Other 
agents are a great referral source. And it’s important to 
make sure that my clients know that whether they are 
ready to buy or sell now, or years from now, that I have 
my finger on the pulse of the market,” she says. One of 
the ways that Nancy ensures that her clients know that 
she is there for them is through her widely-read blog, 
which is sent to her clients, sphere of influence, Utah 
REALTORS®, and is syndicated in the Park Record 
online.

Nancy also remains highly visible in the Park City 
community as a whole, through her service to non-
profit organizations. Indeed for her, giving back to the 
resort town she calls home is truly a pleasure. “People 
are in Park City because they choose to be. It’s a happy 
community and I believe that makes us want to give 
back,” she says.

For her part, Nancy is the 2015 President of the Park 
City Board of REALTORS®. She also serves on the 
Board of the Park City Education Foundation and 
is President of her Homeowner’s Association. In 
addition, she has grown to know countless neighbors 
in Park City through her passion for CrossFit, distance/
marathon running, skiing, and her involvement with 
her children’s schools.

Clearly Nancy has a demanding schedule, but she 
says she wouldn’t have it any other way. “I am pretty 
busy, but I enjoy what I do so much. The tremendous 
satisfaction I receive from helping someone get into or 
out of a home, is very rewardng.”

S A L T  L A K E  T R I B U N E

Real estate »

Canadians and Mexicans are 
largest international home 
buyers right now.
By BUBBA BROWN
The Park Record

Park City ,, For years, people visiting 
Park City from across the country have 
fallen in love with the town. Many have 
returned to make it at least a part-time 
home. If local officials in the real es-
tate market are right, more people from 
around the world are going to soon start 
following suit.

Nancy Tallman, president of the Park 
City Board of Realtors, said local Real-
tors are preparing for an influx of for-
eign investors over the next few years. 
The trend is being driven by Vail Re-
sorts’ increased presence in town. The 
Epic Pass Vail offers at Park City Moun-
tain Resort and Canyons Resort and the 
rest of their properties around the coun-
try is sold all over the world and grants 
access to ski resorts in several countries.

As more foreigners take advantage of 
the pass to visit Park City, Tallman said, 
they’re going to discover Park City is a 
great place for a ski home. Among the 
perks foreign investors may find attrac-
tive are convenient access to an interna-
tional airport and, perhaps more impor-
tantly, prices well below peak value. 

“You’re going to get people coming 
from different parts of the world to ski 
here,” she said. “People from Europe, 
South America, Mexico are going to 
come because for $729 they can ski all 
week at two resorts in Park City.” 

“In New York, L.A., Miami. You’ve 
got investors coming in and buying 
the properties,” Tallman said. “A lot 
of those people are very wealthy and 
they have multiple homes. And some of 
those individuals may desire a ski home 
at some point, and we may see them 
coming here to Park City.”

Steve Roney, chairman and CEO of 
Berkshire Hathaway HomeServices 
Utah Properties, said foreigners are not 
yet entering the market in great num-
bers. But like Tallman, he expects them 
to come.

“While we have yet to see a large 
number of international buyers in Park 
City, I think it likely we will see more 
in upcoming years,” he said in an email 
statement to The Park Record. “Mexi-
co and Canada currently constitute the 
majority of foreign buyers in Park City, 
and our Realtors have reported seeing 
an increase in international visitors from 
these countries in the past few months.”

Tallman expects international inves-
tors to move quickly and grab real estate 
in town while it’s relatively cheap. The 
Census Bureau says the median home 
price in Park City is $721,400. The cur

rent median price of a single- family 
home is 12 percent below peak values. 

Tallman said that, overall, foreign in-
vestors entering the market is a positive 
trend for local real estate. 

“It’s always a good thing when we 
have demand for our properties. It helps

increase value,” Tallman said. 
But while higher prices may be good 

for real estate, they will be accompa-
nied by a less-welcome trend, Tallman 
acknowledged. More would-be buyers 
will be unable to find a home in their 
price ranges - something that can al-
ready be difficult due to the lack of in-
ventory that has been plaguing the mar-
ket in recent quarters.

Thomas Wright, president and princi-
pal broker of Summit Sotheby’s Interna-
tional Realty, acknowledged prices will 
go up along with foreign investment but 
said the good far outweighs the bad.

“Having a good, healthy supply of 
people who are interested in buying 
in Park City will always be a positive 
thing,” he said. “I think it’s hard for 
some of us to watch our smallquaint 
mountain community be more inter-
nationally recognized, because it will 
bring more people here. And that growth 
can be challenging but Park City’s local 
leadership has always done a good job 
managing that.” 

FRANCISCO KJOLSETH I Tribune file photo

Skiers and snowborders ride the Payday lift at Park City Mountain 
Resort in 2012. Some officials believe that more people from around 
the world will make Park City at least a part-time home.
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Park City expects foreign investors

Park City • For years, peo-
ple visiting Park City from
across the country have fall-
en in love with the town.
Manyhave returned tomake
it at least a part-time home.
If local officials in the

real estate market are right,
more people fromaround the
world are going to soon start
following suit.

Nancy Tallman, president
of the Park City Board of Re-
altors, said local Realtors are
preparing for an influx of for-
eign investors over the next
few years. The trend is be-
ing driven by Vail Resorts’
increased presence in town.
The Epic Pass Vail offers at
Park City Mountain Resort
and Canyons Resort and
the rest of their properties
around the country is sold
all over theworld and grants
access to ski resorts in sever-
al countries.
As more foreigners take

advantage of the pass to vis-
it Park City, Tallman said,
they’re going to discoverPark
City is a great place for a ski
home. Among the perks for-
eign investors may find at-
tractive are convenient ac-
cess to an international
airport and, perhaps more
importantly, prices well be-
low peak value.
“You’re going to get people

coming from different parts
of the world to ski here,” she
said. “People from Europe,
South America, Mexico are
going to come because for
$729 they can ski all week at
two resorts in Park City.”
“InNewYork, L.A.,Miami.

You’ve got investors coming
in and buying the properties,”
Tallman said. “A lot of those
people are very wealthy and
they have multiple homes.
And some of those individu-
als may desire a ski home at
some point, and wemay see
them coming here to Park
City.”

Steve Roney, chairman
and CEO of Berkshire Ha-
thaway HomeServices Utah

Properties, said foreigners
are not yet entering themar-
ket in great numbers. But like
Tallman, he expects them to
come.
“Whilewehave yet to see a

largenumberof international
buyers in ParkCity, I think it
likely we will seemore in up-
coming years,” he said in an
email statement to The Park
Record. “Mexico and Cana-
da currently constitute the
majority of foreign buyers in
Park City, and our Realtors
have reported seeing an in-
crease in international visi-
tors from these countries in
the past fewmonths.”
Tallman expects inter-

national investors to move
quickly and grab real estate
in town while it’s relatively
cheap. The Census Bureau
says the median home price
in ParkCity is $721,400. The
currentmedian price of a sin-
gle-family home is 12 percent
below peak values.
Tallman said that, overall,

foreign investors entering the
market is a positive trend for
local real estate.
“It’s always a good thing

when we have demand for
our properties. It helps in-
crease value,” Tallman said.
But while higher prices

may be good for real estate,
they will be accompanied by
a less-welcome trend, Tall-
man acknowledged. More
would-be buyers will be un-
able to find a home in their
price ranges — something
that can already be difficult

due to the lack of inventory
that has been plaguing the
market in recent quarters.
ThomasWright, president

and principal broker of Sum-
mit Sotheby’s International
Realty, acknowledged prices
will go up along with foreign
investment but said the good
far outweighs the bad.
“Having a good, healthy

supply of people who are

interested in buying in Park
Citywill always be a positive
thing,” he said. “I think it’s
hard for some of us to watch
our small, quaint mountain
community bemore interna-
tionally recognized, because
itwill bringmorepeople here.
And that growth can be chal-
lenging but Park City’s local
leadership has always done a
good jobmanaging that.”

Real estate •
Canadians and
Mexicans are largest
international home
buyers right now.

By BUBBA BROWN
The Park Record

FRANCISCO KJOLSETH | Tribune file photo

Skiers and snowbaorders ride the Payday lift at Park City Mountain Resort in 2012. Some officials
believe that more people from around the world will make Park City at least a part-time home.
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One Item at Regular Price

Coupon Coupon
COUPON FOR IN STORES OR ONLINE USE!

Cash Value 1/10¢.

Coupon
Code:

Offer good for one item at regular price only.
Limit one coupon per customer per day. Must present coupon at time of purchase.

Offer is not valid with any other coupon, discount or previous purchase.
Excludes CRICUT® products, Tim Holtz® Vagabond™ Machine, Silhouette CAMEO® Machine,

candy & snack products, gum & mints, helium tanks, gift cards, custom orders, special orders,
labor, rentals and class fees. A single cut of fabric or trim “by the yard”equals one item.

Online fabric & trim discount is limited to 10 yards, single cut.
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Park City expects foreign investors to buy homes

“

C O V I D  E F F E C T ?  T H E  P A R K  C I T Y - A R E A 
H O U S I N G  M A R K E T  I S  B O O M I N G  B U T 
P L A N N I N G  A P P L I C A T I O N S  A R E  D O W N

P a r k  R e c o r d

  

 One of  t he  th ings  we’re  see ing i s  people  who 
are  able  to  work  remote ly  are  say ing ,  ‘ I f  I  can 
work  remote ly,  why not  work  in  Park  Ci t y? ’ 

–  RE ALTOR ® Nancy Tal lman on the  area’s  booming 
hous ing marke t

T H I S  I S  P A R K  C I T Y 
U n i q u e  H o m e s  M a g a z i n e

R e a d  F u l l 
A r t i c l e  O n l i n e

“
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T H E  E S S E N T I A L  G U I D E  T O  B U Y I N G  A N D  S E L L I N G 
L U X U R Y  R E A L  E S T A T E :  I N S I G H T S  F R O M  A M E R I C A ’ S 
T O P  L U X U R Y  A G E N T S
b y  N a n c y  T a l l m a n  +  9 more top agen t s  -  A v a i l a b l e  o n  A m a z o n

According to the National Association of REALTORS® there are over 1.3 million real 
estate agent or broker members in the United States. A very small percentage of agents 
and brokers focus significantly on the luxury real estate market, which is generally viewed 
as the top 10% of homes in the local market. Values range into the multiple million-dollar 
price range—a significant financial asset for owners or buyers. The publisher has selected 
10 of the top luxury agents and brokers from around the United States to contribute to 
this book. Each of the contributors has a high volume of completed transactions, is highly 
rated by their clients, and is an advocate for their clients’ success. The contributors are 
spread out geographically from Hawaii to the East coast and represent a mix of metro and 
resort/vacation locations. Each contributor has provided their insights for luxury home 
buyers and sellers in their area. We hope that this book will become a useful reference for 
consumers interested in buying or selling luxury homes around the United States.

N A N C Y ’ S  O R I G I N A L 
P U B L I C A T I O N S

I n  a d d i t i o n  t o  c o - a u t h o r i n g  a n  A m a z o n  b e s t s e l l e r ,  N a n c y  h a s  a  r e n o w n e d  w e b  b l o g  w h e r e  s h e 
p u b l i s h e s  w e e k l y  a r t i c l e s  f o r  h e r  f o l l o w e r s .  S i n c e  2 0 0 8 ,  t h e  I n s i d e  P a r k  C i t y  R e a l  E s t a t e  B l o g 
h a s  b e e n  a  s t a p l e  o f  l i f e s t y l e  a n d  r e a l  e s t a t e  r e a d i n g ,  w i t h  t o p i c s  r a n g i n g  f r o m  a  l o o k  i n t o  t h e 
P a r k  C i t y  l i f e s t y l e  t o  r e a l  e s t a t e  m a r k e t  i n s i g h t s ,  a n a l y s e s ,  a n d  s t r a t e g i e s .  S e a r c h  t h e  b l o g  a t 
i n s i d e p a r k c i t y r e a l e s t a t e . c o m  t o  l e a r n  m o r e  a b o u t  t h e s e  t o p i c s

M A X I M I Z I N G  H O M E  V A L U E

6 Way to  Se l l  Your  Home fo r  t he  Mos t  Money

V i r t ua l  S tag ing:  Be fore  and A f te r

B rands  L i ke  T i f fany’s  and So theby’s  De l i ve r  t he  W hole  Package

The Power  o f  Work ing w i t h  Top Rea l  Es ta te  Agen t s

A V O I D I N G  C O M P L I C A T I O N S

5 Common Mis takes  to  Avo id when S e l l ing Your  Home

3 Rea l  E xper iences  w i t h  D iscoun t  B rokerage F i rms

7 Inspec t ion  I t ems t ha t  Wreak Havoc on Home Sa les

Se l le r  Beware:  Obs tac les  to  a  Succes s f u l  Rea l  Es ta te  Sa le

I N S I G H T S  F O R S E L L E R S

Due D i l igence and t he  Home Inspec t ion  P roces s

W hat  do Mi l lenn ia l  Home Buyers  Want?

Are you Managing Your  Rea l  Es ta te  L i ke  O ther  A s se t s?

Sample  C los ing S ta temen t s  fo r  Se l l ing Park  Ci t y  P roper t y
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W H A T  N A N C Y ’ S  C L I E N T S 
H A V E  T O  S A Y

Nancy is s imply the best ,  especial ly on the sel l ing s ide. She’s calm, profess ional, 
and keeps the ship on i t s  course, even when deal ing wi th ex t remely di f f icul t 
buyers ,  inexper ienced agents (on the other s ide of the deal) and/or jus t  emot ional 
t imes in general .  She sold our home in Park Ci t y dur ing the height of COVID. This 
year has been craz y, to say the least ,  and she helped us negot iate 5 of fers on 
this house. The f i rs t  set of of fers were in Januar y 2020, however, that buyer was 
unable to c lose due to job loss .  We re- l is ted at the height of COVID. And again, 
Nancy negot iated mul t iple of fers in June, plus a backup in July. We jus t  c losed 
on that home due to her keen indust r y and negot iat ing sense. We are current ly 
work ing through our 4 th t ransact ion wi th her,  and I cannot recommend her enough.

K R I S  G .

Nancy is an except ional REALTOR®. We were not motivated sellers and wanted a 
specif ic pr ice for our home in order to move. She put a plan in act ion r ight away 
which produced 3 of fers within 1 week of our home being on the market. I t  sold for 
higher than the or iginal pr ice we were hoping for in less than 1 month. Nancy was 
extremely knowledgeable, responsive and helpful f rom the very star t. She always 
had a smile on her face and was very strategic in negotiat ions. I would def ini tely 
work with her again and highly recommend her to anyone buying or sell ing a home.

S H A R O N  M .

I  wou ld g ive  10 s ta r s  i f  I  cou ld .  From the day I  ca l led Nanc y fo r  a  “ W hat ’s 
my home wor th? ’  mee t ing ,  she has  impres sed me w i t h  her  sk i l l s ,  knowledge 
and pro fes s iona l i sm.  We so ld  in  a  ‘se l le r s’  marke t ’,  bu t  Nanc y ensured we go t 
top - do l la r  w i t h  zero compl ica t ions .  She and her  par tner,  Jus t in  A l tman,  r un  a 
t igh t  sh ip  and leave no th ing to  chance.  She sen t  a  s tag ing team to  op t im ize 
t he  home’s  appeal .  She gave hones t  and d i rec t  f eedback on pr ic ing in  t h i s 
c raz y marke t .  She hos ted an open house when many rea l to r s  chose no t  to.  She 
responded to  ever y  tex t  and ca l l  w i t h  focused a t ten t ion .  And on top o f  a l l  t ha t , 
she’s  ve r y  n ice ,  warm and f un  to  work  w i t h !  Nanc y works  hard ,  leaves  no th ing 
on t he  tab le ,  and i s  wor th  ever y  d ime o f  her  commis s ion .

K A R E N  W .

Nanc y’s  p ro fes s iona l i sm and knowledge o f  t he  Park  Ci t y  rea l  es ta te  marke t 
he lped us  rea l i ze  max imum ga ins  f rom the  sa le  o f  our  Je remy Ranch home. 
She was read i ly  ava i lab le  fo r  ques t ions  and s t ra teg ic  in  f ie ld ing o f fe r s  and 
adv i s ing on responses .  Nanc y has  a  grea t  suppor t  s ta f f  a round her  who made 
sure  our  ques t ions  and needs  were addres sed prompt ly.

D A V E  M .

Read more o f  Nanc y’s  rev iews on Ye lp  and Z i l low

“

“

“

“

“

“

“

“
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Grea t  exper ience work ing w i t h  Nanc y se l l i ng our  home.  She made i t  seamles s  w i t h 
her  knowledge,  inpu t  and qu ick  response to  any ques t ions .  Thank you fo r  p roduc ing 
f i ve  s ta r  resu l t s  dur ing t h i s  cha l leng ing t ime. 

R O N N I  C .

I  t r u ly  en joyed work ing w i t h  Nanc y.  She worked t i re les s ly  to  marke t  and even tua l l y 
se l l  my proper t y.  A l t hough my condo was one her  lower  p r iced l i s t i ngs ,  I  d idn’t  f ee l 
t ha t  I  am rece iv ing any les s  a t ten t ion  and se r v ice  f rom her.  She spen t  more t ime and 
money on my proper t y  as  she does  on her  mu l t i -m i l l ion  do l la r  l i s t i ng .  I  ce r ta in ly 
wou ld use  and recommend Nanc y to  a l l  my f r iends  and fami ly.

S A S S A N  C .

“

I’ve been a Park  Ci t y  loca l  s ince I  was  2 years  o ld .  I ’ve  bough t  and so ld  mu l t ip le 
p roper t ie s  over  t he  years  and can t r u ly  say t ha t  Nanc y Ta l lman i s  de f in i t e ly  one o f 
t he  bes t ! !  I  wou ldn’t  use  anyone e l se .  I  recen t l y  so ld  a  house in  Je remy Ranch and 
bough t  ano ther  p roper t y  in  B lackhawk S ta t ion .  Nanc y t r u ly  wen t  above and beyond 
a t  ever y  t u rn .  She responds  qu ick ly  and I  know she a lways  had my bes t  in te res t  a t 
hear t .  You can’t  go wrong w i t h  Nanc y.

K E R R Y  S .

My husband and I  have bough t  and so ld  t wo homes over  t he  las t  10 years  in  Park 
Ci t y-  a l l  w i t h  t he  exper t  gu idance o f  Nanc y Ta l lman.  We rece ived mu l t ip le  o f fe r s  on 
bo th  our  home and our  condo because o f  Nanc y’s  t horough fo l low up on showings 
and as ser t i ve  marke t ing .  Hav ing been a Park  Ci t y  res iden t  fo r  7  years  be fore  mov ing 
away,  I  can a t te s t  to  Nanc y’s  s te l la r  repu ta t ion  as  a  top agen t  f rom bo th  t he  rea l 
es ta te  communi t y  and t he  area’s  res iden t s .  Thank you Nanc y!

K I M  S .

A D D I T I O N A L  L I S T I N G  C L I E N T  T E S T I M O N I A L S

“

“

A f t e r  17  y e a r s  i n  o u r  h o m e ,  i t  w a s 
t i m e  t o  d o w n s i z e .  N a n c y ’s  m a r k e t 
e x p e r t i s e  a n d  p r o f e s s i o n a l i s m  w a s 
s u p e r b .  W i t h o u t  f a i l ,  s h e  w a s  h i g h l y 
r e s p o n s i v e  i n  a n y  c o m m u n i c a t i o n 
format we used- tex t ,  emai l ,  phone.  We 
espec ia l ly  apprec ia ted her  knowledge 
of  the indus t r y and her abi l i t y  to remain 
supp or t i ve ,  ye t  p rov ide  ca l ib ra t ion  as 
needed when chal lenges arose.   To g ive 
you an idea of  her  leve l  o f  in tegr i t y,  we 
were going to rent  a f ter  our  house so ld , 
bu t  Nancy ca l led us  and sa id ,  “ You’re 
not  going to bel ieve th is ,  bu t  I  jus t  found 
y o u r  n e w  h o u s e .”  S h e  w a s  r i g h t ,  b u t 
we hadn’t  even s igned a con t rac t  w i t h 
h e r  t o  h e l p  u s  f i n d  a  n ew  h o u s e .  T h e 
p o in t  i s ,  N anc y  t r u l y  t h i nk s  ab ou t  h e r 
c l ien t s  f i r s t  and works  (her  ta i l  o f f )  for 
w h a t ’s  b e s t  f o r  t h e m .  W h e t h e r  s e l l i n g 
o r  b u y i n g ,  N a n c y  exe c u t e s  w i t h  s t y l e 
a n d  p r o f e s s i o n a l i s m  a n d  w e  h i g h l y 
recommend her.

M E L I S S A  F .

Read more o f  Nanc y’s  rev iews on Ye lp and Z i l low

“

“

“

“

“

“

“
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G I V I N G  B A C K

O U R  P H I L A N T H R O P Y

Nanc y Ta l lman and her  par tners  g i ve  back to  t he  Park  Ci t y  communi t y  t hey love 
t h rough t he i r  t ime and dona t ions .  Nanc y has  been a board member  o f  severa l 
communi t y  o rgan iza t ions .  Be low are  t he  organ iza t ions  Nanc y and her  par tners 
suppor ted in  2021.

	 B r igh t  Fu tu res

	 Chr i s t ian  Cen te r  o f  PC

	 E ATS Park  Ci t y

	 L i ve  l i ke  Sam Founda t ion

	 Moun ta in  Tra i l s  Founda t ion

	 Nuz z les  & Co.

	 Park  Ci t y  Board o f  RE ALTORS Ph i lan th rop ic  Founda t ion

	 Park  Ci t y  Board o f  RE ALTORS Turkey Dr i ve

	 Park  Ci t y  Educa t ion Founda t ion

	 Park  Ci t y  Farmer ’s  Marke t

	 Park  Ci t y  F i lm Ser ies

	 Park  Ci t y  Sk i  & Snowboard

	 RE INS a t  Saddlev iew

	 S t .  Lawrence Thr i f t  S to re

	 Summi t  Coun t y  C lubhouse

	 You th  Spor t s  A l l iance

	 Win te r  Spor t s  Schoo l

S U M M I T  S O T H E B Y ’ S  C A R E S

At  t he  c lose  o f  ever y  esc row,  Summi t  So theby’s  In te rna t iona l  Rea l t y,  and i t s  sa les 
as soc ia tes ,  inc lud ing Nanc y Ta l lman,  vo lun tar i l y  dona te  a  por t ion  o f  earn ings  to 
a  501(c)(3)  t ha t  i s  ca l led Summi t  So theby’s  Cares .  Through t h i s  p rogram,  t he  team 
a t  Summi t  So theby’s  In te rna t iona l  Rea l t y  i s  ab le  to  par t i c ipa te  in  g i v ing back to 
t he  Park  Ci t y  communi t y.  Wi th  dona t ions  s ince 2010 exceed ing $1, 40 0,0 0 0,  t h i s 
p rogram i s  no t  abou t  rea l  es ta te ,  i t  i s  abou t  g ra t i t ude and soc ia l  respons ib i l i t y.
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Connected
A s  a  m e m b e r  o f  b o t h  g l o b a l  r e a l  e s t a t e 
p o w e r h o u s e s ,  W h o ’s  W h o  i n  L u x u r y  R e a l 
E s t a t e  a n d  S o t h e b y ’s  I n t e r n a t i o n a l  R e a l t y , 
N a n c y  i s  p e r s o n a l l y  c o n n e c t e d  t o  t h e  t o p 
r e a l  e s t a t e  a g e n t s  a r o u n d  t h e  g l o b e .  S h e 
m e e t s  w i t h  h e r  c o l l e a g u e s  s e v e r a l  t i m e s 
e a c h  y e a r  a t  c o n f e r e n c e s  a n d  e v e n t s  t o 
r e v i e w  t h e  l a t e s t  t r e n d s  a n d  b e s t  p r a c t i c e s 

i n  l u x u r y  r e a l  e s t a t e .

30 % o f  N anc y ’s  bus in e s s  co m e s  f ro m re f e r ra l s 
f ro m o t h e r  a g e n t s  w ho t r u s t  N anc y.

TO TH E F IN ES T RE AL ES TATE AGE NTS

I N  T H E  W O R L D

I f  you a re  look ing to  purc has e a  p roper t y  i n 
ano t he r  par t  o f  U tah o r  any w here e l s e  in  t he 
wor ld ,  N anc y w i l l  i n t roduce you to  t he  bes t  agen t 

i n  t ha t  mar ke t .
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L E T ’ S  G E T  S T A R T E D

—

M y  g o a l  i s  t o  o b t a i n  t h e  h i g h e s t  p o s s i b l e 

p r i c e  f o r  e a c h  p r o p e r t y  I  l i s t .  I  a c c o m p l i s h  t h i s 

t h r o u g h  m y  p r o p r i e t a r y  s y s t e m s ,  r e l a t i o n s h i p s , 

a n d  y e a r s  o f  n e g o t i a t i o n  e x p e r i e n c e .

N A N C Y  T A L L M A N R e a l  E s t a t e  S t r a t e s g i s t

435.901.0659  |  nancy.tallman@sothebysrealty.com
insideparkcityrealestate.com
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